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What is Augmented Reality? 

•  We are the first 
Company in the 
world to launch 
something for AR 
to this scale. 

 
 



A TRUE MULTI-MEDIA 
EXPERIENCE 

 
 



ABOUT LAYAR 

•  2009  
•  Amsterdam 
•  New York 
•  World Economic Forum 
•  Deloitte Fast50  

DOWNLOADS: 
  NOW 795,000 in CANADA 
  30 MILLION WORLDWIDE  

 



LAYAR 

 
 

http://youtu.be/wi80g9WJvmw  



GLOBAL 
It’s happening now in 209 countries with 

over 300 million pages 

•  Glossy magazines 
•  Newspapers 
•  TV guides 
•  Customer media 
•  Brochures 
•  Catalogs 

 
 



HOW IT WORKS 
layar interactive print 

enables readers to: 
• engage with video 

and slide shows 
• share through 

social media 
• buy with mobile 

commerce 
 

 
 



QR? 
•  no code  
•  aesthetics 
•  call to action  
•  user aware 
•  branding 
•  messages 
•  > 1 
•  Superior analytics 

 
 



USER ADOPTION 

user adoption of layar is a 
two step process: 
1.  compel the reader to 

download the app  
2.  engage the reader with 

content 
 
 



TIME SPENT PER WEEK 
MEDIA ACTIVITES 



Totum Research for Newspapers Canada, November 2010 !

CANADIANS LOVE VIDEO 
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ENCOURAGE DOWNLOADS 
•  Reader Contests 
•  Promotional Ads 
•  Editorials  

•  (education & unique content) 



USER EXPERIENCE 
•  digital content 
•  amplify feelings  
•  multiple use 
•  sharing 
•  brand strength 
•  scan with  

 
 



EDITORIAL 
INTERACTIVE PRINT FOR 



Have your 
front page 
come to 
life with 
video 

Speak to your 
readers like 
never before 



16 



CHOOSE YOUR HEADLINE 



Add video 
to your 
page 



Scroll through the 
high-lights from the 

big game with 
multiple photos 

Link to live 
box scores 

and 
standings 



DINING 
INTERACTIVE PRINT FOR 



Give 
customers a 
preview of 
your menu 

Make it 
easy to 

reserve a 
table 

Get people 
talking about 
your business 
by engaging 

them on social 
media 



AUTOMOTIVE 
INTERACTIVE PRINT FOR 
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You can also add 
video to your print 

ad! 
 

Use the power of an 
image carousel to 
showcase multiple 
pictures for your 

products! 

AND create custom call 
to action to focus on 

ROI! 



Use multi-media to 
provide users with 

360° tours right 
from your ad! Increase test 

drive and 
walk in 
customers 
by providing 
a simple 
“Call to book 
a test drive” 
button! 



RETAILERS 
INTERACTIVE PRINT FOR 



With social media buttons, 
clients can now instantly 

follow every news update you 
have right on their phone! 

With Layar, you can also 
add �add to cart� button to 
increase your  Mcommerce 
sales right at your clients 

finger tips! 
 



REAL ESTATE 
INTERACTIVE PRINT FOR 
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Turn every real estate listing 
into a virtual tour with 

detailed info graphics by 
embedding videos and 

images! 

Connect with your potential 
customers in a simple one step 

process by including an 
interactive call to action button! 



OPERATIONS 
! plan the issue with additional digital content   
! appropriate + effective additional experience  
! graphic call to actions  
! collect digital assets  
! make room for instructions 
! test 
! send to print 
! publish 

 
 



CREATE 

 
 



REPORTING - METRICS 

 
 



SHARING THE SUCCESS 



CONSUMERS LOVE LAYAR 
READERS LOVE LAYAR 
WE LOVE LAYAR 

 
 



 
Readers are no longer 
simply readers. With 
interactive print they are 
viewers, listeners, and 
buyers all enabled by the 
world's first truly interactive 
media: print. 


